Maria de Barros
Rider 
Please read this rider carefully.  By signing it, you are agreeing to supply the ARTIST with working conditions, which are absolutely essential to their performance.  If you feel you have a problem fulfilling any one of these conditions, please contact Cristihan Gutterre immediately, so that the problems can be solved in advance.  If you do not provide production and working conditions as specified upon our arrival, it will be considered a breach of contract and may cause the ARTIST to refuse to perform without releasing you from your obligation to pay the full fee.

ADVANCING DATES OR QUESTIONS? (P) 310-990-2534 (F) 603/250-9792

Management:
 Cristihan Gutterre ( cristihan@earthlink.net) Cell:  +1310.990.2534

INTERVIEWS
If you wish to set up interviews, please do so at the earliest possible date.  Please contact Maria de Barros (maria@mariadebarros.com -- tel. 1-323-719-1322) for available dates and times.  We will be better able to accommodate your requests if phone interviews are done before the band departs.

BILLING/ADVERTISING
ALL BILLING MUST READ:  MARIA DE BARROS (100%)
No other billing is acceptable!! (And that means absolutely positively no billing that reads Maria de Barros Band, Group, etc.).  This pertains to MARQUEES, PRINT ADS, RADIO SPOTS, and TICKETS...EVERYTHING.    Any variations of this billing may be considered a breach of contract and will cause the ARTIST to demand a $1,000 fee or refuse to perform without releasing you from your obligation to pay the fee.

CURFEWS
If your hall has a curfew, please list it here:  _____________________

SHOW TIMES
If the actual performance time is not the same as the time listed on the face of the contract, management is to be notified by email within 24 hours of receiving this contract.  Our daily schedule is very tight.  If this is not done it will be considered a breach of contract and will cause the ARTIST to demand a $1,000 fee or refuse to perform without releasing you from your obligation to pay the fee.

GROUND TRANSPORT
If the ARTIST so determines that she needs ground transportation, Purchaser agrees to provide such transportation at his sole cost and expense.  Purchaser will provide 2 mini-vans: 1 cargo van and 1 passenger van (or other comparable vehicles) to accommodate 8 people and approximately 10 large pieces of luggage.  Transportation must be provided as follows:

BAND REQUIREMENTS:  (8 PEOPLE)
Pick up at airport

Bring to hotel

Hotel to concert site

Concert site back to hotel

Hotel to the airport

ARTIST will provide purchaser with airline and ground pick up/deliver schedules.

IF PURCHASER FAILS TO SHOW UP ON TIME WITH THE PROPER VEHICLES AND ARTIST IS FORCED TO FIND OTHER SUITABLE TRANSPORTATION, PURCHASER WILL PAY, AT HIS SOLE COST AND EXPENSE, ALL TRANSPORT COSTS INCURRED BY THE ARTIST.

A.  S H O W  R E Q U I R E M E N T S

A1. Lighting  Please contact:  Cristihan Gutterre (cristihan@earthlink.net) regarding specific light parameters, smoke, and drafts.

A2.  Back Line Requirements
Purchaser agrees to provide and /or arrange the following back line equipment for use by Maria de Barros at the sole cost and expense of the purchaser.  

Please note any substitution to this list must be cleared by Cristihan Gutterre.

 (e-mail: cristihan@earthlink.net ) Cell: 310/990-2534 
Keyboards

Keyboard Stand

(1) Yamaha Motif 7 (original series)

With sustain and volume pedal and keyboard bench

Or drum throne

Drums

Yamaha Maple kit

2 Rack Toms 10”X10” / 12”x12”

1 Large Tom on floor stands 14” Wx13”D

1 Floor Tom (stand mounted) 16” Wx15” D

1 Kick Drum 16”x22” with Remo Powerstroke III head

2 triple mounts (1 for Bass drum toms / 1 for floor tom stand)

6 cymbal stands with booms

1 hi-hat stand

1 drum throne

1 backup snare 14”x5”

1 snare drum stand

Bass  Small Bass Combo

Miscellaneous
5-Guitar Stands

4-stools/chairs

Microphones

Wireless 58

Sound

Please note  any substitution to this list must be cleared by our Sound Engineer

Joseph Hipp - (e-mail: joehipp@gmail.com) - cell: +1 (215) 300-5531  
A monitor engineer will need to be provided.

B.  D R E S S I N G  R O O M S

B1.  BAND ROOMS:  A minimum of three (3) CLEAN, comfortable, and private dressing rooms, adequate for use by at least (8) eight people, equipped with sofas, chairs, mirrors, ashtrays, and trash bins; comfortably heated and / or air-conditioned, ventilated and well lit.  THIS ROOM SHALL BE IN EASY ACCESS TO CLEAN LAVATORIES, WHICH ARE TO BE SUPPLIED WITH SOAP AND TOILET TISSUE THESE LAVATORIES SHALL BE CLOSED TO THE GENERAL PUBLIC.

C.   H O S P I T A L I T Y   R I D E R 
C1.  Please have dressing rooms available and ready prior to band’s arrival for sound check.  Reception, or readily visible directions to clearly marked dressing rooms, would provide a pleasant introduction to the venue, and facilitate a smooth sound check.  

            12 small bottles of non-carbonated, sodium-free drinking water.
            ½ -Case of domestic beer (Bud, or Miller)

1-Bottle Jack Daniels

1-Bottle red wine 

1-Case of beer (imported) NO Budweiser, bud light, MGD,……
            2-Quarts Fresh squeezed Orange, Apple, or Cranberry Juice
            2 Cases of assorted soft drinks i.e. Coke, Pepsi, 7-UP, Diet Coke,   etc....

Note:  All of the above items must be in bottles or cans and well iced.


Maria’s dressing room

Tea service – decaf ONLY - herb teas, all condiments (i.e., honey, half & half)

12 small bottles of non-carbonated, sodium-free drinking water (not cold) 

1 small tray assorted fruits and vegetables
            1 doz. paper or plastic cups (12 oz. size)
            Plates, utensils, knife, etc...


Please put the above items in dressing room one hour prior to performance.
Please provide (8) lunches with beverages to be available upon band’s arrival.  This can consist of  “take-out” pizza, or Subway sandwiches.

Please provide (8) dinners to be available after sound check or at time of “doors”.  These meals should be high quality, with choices including:


Meat, fish and chicken (BBQ or Broiled only)


Vegetable side dish


Potato or rice dish


Salad.  Mixed green or Caesar with choice of dressings 


Dessert

Creative catering will be very much appreciated.

D.  P E R M I T S / L I C E N C E S / V I S A S
D1.  Purchaser shall furnish and provide at his sole cost and expense any and all of the necessary bonds, permits, licenses and authorizations from any and all government agencies, bureaus and departments (Federal, State or Local).

E.  A D V E R T I S I N G,  P R O M O T I O N  &  P U B L I C I T Y

E1.  BILLING:  MARIA DE BARROS  shall receive 100% star billing in any and all publicity, press releases and paid advertisements, including, without limitation:  newspaper ads, posters, flyers, marquees, signs, lobby boards, programs and tickets.

E2.  PRINT ADS: Purchaser agrees to use only the artwork and admits supplied by ARTIST in all printed advertisements.  No photos of artist are to be used other than those supplied by ARTIST.

E3.  RADIO SPOTS:  When radio spots are used for advertising in connection with the MARIA DE BARROS engagement, the following songs are to be used:  

Please check with Cristihan Gutterre cristihan@earthlink.net
E4.  INTERVIEWS:  Purchaser agrees that it will not commit any member of  MARIA DE BARROS’ band to any personal appearances, interviews or any other type of promotion or appearances, without prior written consent of the ARTIST.

E5.  BILLING:  All billing must read:  (100%) MARIA DE BARROS, (SEE FRONT PAGE).  THERE ARE TO BE NO OTHER ACTS ON THE BILL WITHOUT THE PRIOR WRITTEN CONSENT OF THE ARTIST.

E6.  RIGHT TO APPEAR:  ARTIST SHALL NOT BE REQUIRED TO APPEAR OR PERFORM BEFORE ANY AUDIENCE WHICH IS SEGREGATED ON THE BASIS OF RACE, COLOR, CREED OR WHERE PHYSICAL VIOLENCE OR INJURY TO THE ARTIST IS LIKELY TO OCCUR.

E7.  ARTIST COMPS:  Purchaser will make available to the ARTIST twenty (20) complimentary seats per show or 1% of the total house seating, whichever is greater.  Seats must be in preferred locations from the 8th row back.  MARIA wants the front rows sold to fans.

E8.  PROMOTER COMPS:  All prices for tickets, the scaling of the house, any and all discounting of tickets, and issuance of press, complimentary or promotional tickets must be approved by ARTIST in writing prior to the engagement.  Purchaser is requesting: ____ complimentary tickets.  On the night of the show, please present the ARTIST’S representative the following:  list of promotion tickets, comps, and press tickets including name and company of each person.

E9.  CORPORATE SPONSORS:  Performance cannot be part of corporate sponsored program or in any way endorse, advertise or tie in any promotion for any products, companies, TV or radio stations, or organizations unless Purchaser obtains written permission from ARTIST management 30 days prior to performance.  ARTIST may enter into an agreement with a corporate sponsor.  PURCHASER agrees to cooperate and allow ARTIST to meet all conditions of the contract with the sponsor, which may include but is not limited to signs, space for exhibition of product or tags on all advertising.

F.   M E R C H A N D I S I N G

F1.  ARTIST shall have the sole and exclusive right, but not the obligation, to sell souvenirs, in connection with and at the performance hereunder and the receipts thereof shall belong exclusively to MARIA DE BARROS, or its assigned agent.  Purchaser agrees no other program, souvenirs, photographs, recordings, or any other reading material, as operated by Purchaser or venue, shall be sold or distributed in connection with this performance without prior written approval of ARTIST.  Purchaser will ensure any clearance or approval necessary from venue management or the party of persons, is obtained to permit ARTIST to sell merchandise and distribute its own mailing list, cards or flyers, in and around area of the performance site, (i.e. lobby area, doors, etc.) before or after performance, or during any intermission.

G.  P A Y M E N T  &  L E G A L  C L A U S E S

G1.  PAYMENTS:  All payments by Purchaser to ARTIST are required to be made under or pursuant to this agreement, shall be made in the form of cash, money order, certified check, or in the case of concerts performed at a university, by a check drawn on a university account.  Payment by a cashier’s check or certified check is requested.  ARTIST may refuse to accept a personal check as fulfillment of any portion of Purchaser’s obligation hereunder.  If any balance remains to be paid on the fee hereunder at the time of performance commences, such balance shall be paid prior to or immediately upon commencement of ARTIST’S performance.  In the event that the compensation payable to the ARTIST hereunder is measured in whole or in part by a percentage of receipts, Purchaser shall pay ARTIST’S performance, in one of the forms specified above.  Any balance subsequently due on a percentage of computation will be paid as soon as practicable after the closing of the box office, and unless extreme circumstances make it impossible, this will be no later than one-half hour before the end of the ARTIST’S last performance hereunder.  AT THAT TIME, A SEATING PLOT PLAN, A TICKET PRINTER’S MANIFEST, A BOX OFFICE STATEMENT, BONA FIDE RECEIPTS AND COPIES OF ALL BILLS FOR EXPENSES INCURRED IN THE PRESENTATION OF THE ENGAGEMENT MUST BE PRESENTED TO THE ARTIST’S REPRESENTATIVE. COPIES OF ALL PRINT ADS ARE ALSO TO BE PRESENTED AT THE SETTLEMENT.

G2.  NON-PAYMENT:  All payments shall be made as provided herein.  In the event Purchaser fails to make any payment at the time stipulated herein or breaches any provision of this agreement, ARTIST shall have the right to withhold performance without prejudice to her rights hereunder.

G3.  ADVANCE DEPOSITS:  All advance payments and/or deposits owed by Purchaser to the ARTIST prior to the performance are to be paid by certified check or money order to: MARIA DE BARROS  and mailed to: 8306 Wilshire Boulevard, Suite 76, Beverly Hills, California 90211 – USA.

G4.  WITHHOLDING TAX:  If state, local or amusement tax is to be withheld for this engagement, Purchaser must furnish ARTIST with a copy of this tax law dictating this policy.  This copy must be returned with the signed contract for this engagement.  Purchaser must also furnish ARTIST’S representative with an official state or city tax deduction receipt claiming the amount to be withheld from ARTIST on the night of the performance.

G5.  PERCENTAGES:  Purchaser agrees to the following box office & ticket requirements:


a) Purchaser shall be responsible to pay the ARTIST its percentage for every seat 
occupied within the place of performance.


b) All percentage payments provided for hereunder shall be paid to the respective 


ARTIST or representative and shall be accompanied by the signed written 
statement from the Purchaser.

G6.  UNSOLD TICKETS:  Purchaser further agrees to have on hand at the place of engagement the night of the show, for counting and verification by a representative of ARTIST, all unsold tickets.  ARTIST shall be compensated for the difference between the numbers of tickets manifested.  If Purchaser shall violate any of the preceding provisions of this paragraph, it shall be deemed that the Purchaser has sold a ticket for each seat in the house (and permitted standing room) at the highest ticket price for which the house is scaled.

G7.  BOX OFFICE:  Purchaser further agrees to give said representative the right to enter the box office at any time (during the performance and after the performance) and to examine and make extracts from the box office records of Purchaser relating to the gross receipts of this engagement.  A written box office statement certified and signed by the Purchaser shall be furnished.

G8.  SERIES SALES:  Purchaser may not sell tickets to performance herein as part of a series of other concerts without the prior written consent of the ARTIST.  All tickets printed under the manifest shall be of one stub, one price variety.  There shall be no multiple price tickets printed.

G9.  LIABILITY:  If the Purchaser violates the above clauses, he shall be liable for the total amount of tickets sold at the highest price printed on the tickets.  All tickets shall be printed by a bonded ticket house (i.e., Globe Tickets, the official printing department of the university or college).

G10.  TICKET PRICING:  Purchaser may not change (raise or lower) the price of tickets to this engagement without written consent from Artist.  The ticket price listed on the face of the contract shall be binding.  If Purchaser changes ticket price without consent from Artist, Purchaser shall pay Artist 100% of the increase in Gross as part of his guarantee (i.e. if 2000 seats, and ticket price is raised $1.00, Artist will be entitled to an additional $2000 added to the guarantee.)

G11.  DISCREPANCIES:  Purchaser agrees that if there is any discrepancy in the accounting of the show in tickets, moneys, or related areas, the show will be called a sell-out, and all moneys due him only with an audit by a certified public accountant of the US Internal Revenue Service.

G12.  RELATIONSHIP:  This agreement shall not be construed to create a joint venture or partnership between the parties.

G13.  CANCELLATION:  Purchaser agrees that ARTIST may cancel engagement hereunder by giving Purchaser written notice of at least thirty (30) days prior to the commencement date of the engagement hereunder, if MARIA DE BARROS. Shall be called upon to render services in connection with theatrical motion picture(s), video production, television or legitimate stage play, and if the engagement hereunder might conflict therewith.  In the event of serious illness or injury ARTIST will supply a Doctor’s certificate.

G14.  ACTS OF GOD:  In the event of public calamity or riots, epidemic, fire, serious illness or injury, cancellation not under the control of MARIA DE BARROS. or other acts of God, no claim shall be made of ARTIST with respect to affected concerts.

G15.  BREACH:  In the event that the Purchaser shall breach this agreement, ARTIST shall have the right without limiting any of its other remedies hereunder to refrain from rendering a performance or to stop rendering a performance.  Notwithstanding the cessation of such performance, Purchaser shall be liable to ARTIST for all of the fees and compensation hereunder in the same manner as though the ARTIST had fully performed.  A BREACH OF ANY CLAUSE CONTAINED IN THIS RIDER BY THE PURCHASER SHALL BE DEEMED A MATERIAL BREACH.  If ARTIST elects to perform or continue to perform notwithstanding a breach of agreement by Purchaser, the performance by ARTIST shall not constitute a waiver of any claim the Purchaser may have for damages otherwise.

G16.  ALTERATIONS:  This agreement may not be changed, modified or altered except by an instrument in writing by the parties.  This agreement shall be construed in accordance with the laws of the State of California.  Any claim or dispute arising out of or relating to this agreement or the breach thereof shall be settled by arbitration in California.

G17.  DOCUMENT CHANGES:  Any proposed additional terms and conditions, which may be affixed to this contract by Purchaser, does not become part of this contract until signed by ARTIST.  By sole act of signing, Purchaser readily accepts all provisions of ARTIST’S contract, regardless of any additions or deletions Purchaser may try to make.

G18.  ACTS OF OMISSION:  ARTIST assumes no personal liability for any act or omission of Artist, or employees of Artist.

G19.  TRANSFER OF RIGHTS:  This engagement in its entirety as described in this rider and attached contract may not be transferred in whole or in part to any other party or individual.  It is the sole responsibility of the Purchaser to deliver, perform and complete each detail of this rider and attached contract.  The ARTIST is in no way obligated to perform in any manner or act upon any direction or orders given by any party or individual other than the ARTIST herein.

The above constitutes the sole, complete and binding agreement between the parties hereto.  By signing below, you are agreeing and accepting the terms of this agreement.

FOR PURCHASER



FOR MARIA DE BARROS

Signature: _____________________

Signature: ____________________

Dated:     _____________________

Dated:     _____________________
Maria de Barros/Rider 


Initial_____

